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Fig. 8. Torre di Mare (Bernalda) 

Palazzaccio (Scanzano Jonico):
Built on the site of the former medieval farmhouse, from which on-

ly the chapel has been preserved, it has a rectangular plan on two levels 
with a crenellated squared tower; within the complex there is a court-
yard with access to the chapel and to the stairs leading to the first floor. 
The squared tower dates back to the sixteenth century, while the rest 
of the building is of the eighteenth century. The Palazzaccio represent-
ed, for a long time, the center of the village of Scanzano Jonico made 
up of small terraced houses, residence for seasonal agricultural workers, 
known as “Casalini”.

Fig. 9. Palazzaccio (Scanzano Jonico) 

Berlingieri Palace (Policoro):
The building is located on a hill overlooking the plain below un-

til the navy; the first facility  dates  back  to  the  thirteenth  century  
(house  fortified  and  tower),  subsequent amendments and exten-
sions of the seventeenth, eighteenth and nineteenth century led to its 
current configuration. The main front of the building has still on the 
ground floor inscriptions placed on the lintels of windows, important 
for historical reconstruction of the  building;  the  eighteenth  century  
portal  surmounted  by  the  noble  emblem  of the family  Berlingieri  
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introduces  in  a  courtyard  rectangular  from  which  access  to  lo-
cal employment.

Recoleta Farm (Scanzano Jonico):
Built between the seventeenth and eighteenth centuries, the rural 

complex is spread over two levels with courtyard and irregular com-
position. The main façade is characterized by a portal, with a bow on 
columns, leading into the courtyard. The prospectus opposite to the en-
trance shows signs of fortification in two circular towers placed in the 
upper part with crowning dome. All around the main building, there 
are other buildings for the residence of the employees.

S. Salvatore Farm – Serramarina Farm (Bernalda):
The farm San Salvatore is on the right of the river Bradano, a few 

kilometers from Metaponto. Between the seventeenth and nineteenth 
century, when still belonged to the Benedictines of Montescaglioso, it 
was an agricultural-residential settlement. On the left side of the entrance 
is the chapel made up of three spans in succession with sloping roofs.

Fig.10. S. Salvatore Farm -  Serramarina Farm (Bernalda)

The farm Serra Marina is located opposite to the structures of S. Sal-
vatore; it is a complex compact, with deposits (ground floor) and hous-
ing (first floor) with two cylindrical towers with loopholes. The entire 
farm of about 300 acres of orchards with certified organic products en-
closes S.Salvatore and Serramarina, both equipped for holding confer-
ences and cultural events.
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Torre Bollita (Nova Siri):
Torre Bollita (Nova Siri): 

                                                             

  

F Fig.11. Torre Bollita (Nova Siri)

Torre Faro  (Scanzano Jonico):

Fig.12. Torre Faro (Scanzano Jonico)

San Basilio Castle (Pisticci):
The castle of San Basilio was built as a fortified farm from the mo-

nastic community of Basilian around the seventh century. Later, when 
it became Norman feud, it assumed with major building works charac-
teristics of a castle. The complex is dominated by a large watchtower, 
dating from the first half of the eleventh century, allowing you to see 
the entire Gulf of Taranto; this tower belonged to a watch system along 
the whole Jonico region that allowed to give the alarm in case of arrival 
of Saracen pirates.

Results and discussion

The analysis of the historical, cultural and environmental resources 
highlights the high tourist potentiality of the territory; several rural sites 
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currently not so well known could be valued by including them in the-
matic itineraries to catch the interest of the tourist. 

By the surveying of the rural buildings a summary of the main fea-
tures of the sites representing the nodes of the itineraries to be designed 
can be drafted. In particular the following information, summarized in 
Table 1, were catalogued:
a) the distinctive features;   
b) the value of the good;   
c) the type of feeling transmitted to the tourist;   
d) physical accessibility to the stop;   
e) presence of entry barriers to the enjoyment of the asset.
f ) effects on the place and/or the population (nature/culture/owners or 

other local users).   
The evaluation of the rural nodes confirms their value for tourism and 

highlights the current limitations in their usability. The buildings sur-
veyed are typical examples of both the valuable rural architecture (surfac-
es turn, portals, frescoes) and of the humble peasant tradition of seasonal 
workers (casalini). Generally all sites are characterized by ease of access 
and panoramic position and are placed in natural settings of the typical 
agricultural landscape; in some cases the buildings are placed directly in 
production environments (Serramarina and San Salvatore with certified 
organic products. Some facilities are already equipped with a satisfac-
tory accommodation system (Berlingieri Palace, Serramarina, San Sal-
vatore) while for others minimum functional conversions are necessary.

Tourist itineraries

To appreciate the landscape values of the territory and ensure a jour-
ney not conditioned by traffic problems, itineraries usually develop on 
secondary roads in part created during the period of the Land Reform.
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Tower Route



896 D. FABRIZIO, C. MANERA, C. SIVOLELLA

Fig.13. Tower Route

Tab.2: main features of the traits 

TRAITS ROUTE
AVERAGE 

SPEED LENGHT TIME 

  (km/h) (Km) (min.)

A-B S.P. Destra Basento 40 18.80 28

B-C S.P. Pisticci-S.Basilio  _ 
S.P. Montalbano-Andriace 40 20.00 29

C-D S.P. 154 _ S.P. 
Tursi-Policoro_Local 40 41.30 62

80.10 119

A= Torre di mare _  B=San Basilio _ C=Torre Faro _ D=Torre Bollita
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3.1.2 Naturalistic-Historical Route
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Fig.14. Naturalistic-Historical Route
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Tab.3: main features of the traits 

STRETCH ROUTE

AVERAGE 
SPEED LENGHT TIME 

  (km/h) (Km) (min.)

A-B S.P. 175_Local 40 9.60 15

B-C S.P. Bernalda-Metaponto_Local_
SS407_S.P. Destra Basento_S.P. 
154_S.P. Fratta

40 47.60 72

C-D S.P. Fratta_ Local 40 3.80 5

D-E S.P. 154_S.P. Tursi-Policoro 40 30.80 47

E-F Local 40 7.60 12

99.40 151

A= Archeological fields _ B=Serra Marina and San Salvatore Farms_ C=Palazzaccio and 
Casalini _ D=Recoleta Fram_E=Berlingieri Palace and Casalini_F= Pantano Forest

Conclusion

In the analyzed district there are clear signs of its evolution over the 
time: the archaeological deposits (Policoro and Metaponto), the buildings 
of Latifondo (fortified farms, casalini), the signs of land reclaim (canals 
and pumping stations), the built shed and the nuclei of the Land Re-
form, the recent settlement nuclei and the new accommodation (Resi-
dences, Hotels and Camp). The economic dynamism and the population 
growth of the new centers, born with the Land Reform, show that the 
economic intervention of the state government has triggered positive 
growth processes starting from the primary sector and then also affect-
ing other economic sectors including tourism. The accommodation, 
supported by public investment programs, is suitable to support the sea 
side resort tourism while it is under-used in the remain of the year. The 
remarkable historical, architectural and environmental resources can be 
used to seasonally adjust the tourism and to allow the use of the beds 
even over the summer; in this sense the tourist routes are effective in-
strument to promote the area in its most unique and distinctive traits. 
Rural tourism, which rediscovers and organizes the unprecedented ru-
ral heritage and the places already known of the district, is an effec-
tive tool for the marketing of local products. In this paper, a map the 
main architectural, historical and environmental assets of the territory 
has been done, highlighting the strengths and their usability. Based on 
the collected information and through the application of certain crite-
ria (Tourism trend, secondary and scenic roads) a project of rural and 
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natural-archaeological-rural routes has been created, highlighting the 
time of travel and stay in the nodes.
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Summary
Between the end of the first millennium and the beginning of the second, the 
practice of pilgrimage took on increasing importance (Cohen, 1992) and Via 
Francigena, Camino de Santiago and other routes became channels of com-
munication for the realization of the cultural unit that characterized Europe in 
the Middle Ages (Dallari, Trono, 2006). Although in recent centuries routes 
to sacred sites begun to lessen in their importance, due to the advanced secu-
larization of time that remodelled lifestyle patterns, visions and perspectives, 
in the last few decades the changes taking place in the tourist sector have given 
new models of holiday and people rediscover spiritual historical and cultural 
meanings. From 1987 the EU programme “Crossroads of Europe (COE)” listed 
29 cultural itineraries and the Council of Europe stated that “there has been 
a significant growth in religious tourism in recent years, particularly with a 
resurgence of pilgrimage to important shrines and a growth in more general 
spiritual tourism” and “the religious motive often means that pilgrims travel 
along specific routes to visit a number of shrines or even to complete lengthy 
itineraries” (Morazzoni, Boiocchi, 2013). The aim of our paper is to contrib-
ute to the analysis of the methods for promoting sustainable and quality tour-
ism along European Cultural Routes. In particular, the study will focus on a 
specific religious itinerary, the Saint Martin of Tours Route, and territory, the 
North-Italian rural area around Pavia. The city was recognized in 2012 by 
European Commission as an example of Crossroads in cultural and religious 
routes and will attend in 2015 the presidency of the European Cultural Route 
of Saint Martin of Tours. The methodology of the research bases on a descrip-
tive approach in the fields of human and tourism geography, with an emphasis 
on the concepts of territory and landscape, local systems and networks, using 
a deductive reasoning (Dematteis and Governa, 2005; Raffestin, 2005). The 
study will use data collected by internet surveys and by interviews to repre-
sentatives of local operator that carry on marketing projects. As result, we will 
try to identify traditional and innovative marketing projects about Saint Martin 
of Tours Route for promoting the touristic products and their possible imple-
mentation in connection with the event Milan Expo 2015, which will be only 
40 km far from Pavia and its surrounding.

Keywords: European Cultural Route, touristic product, marketing, Pavia
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Introduction: context and a synthetic literature review

The religion plays an important role in our world; it is not only a fac-
tor of importance for understanding conflict between nations (see the 
current situation in the Middle East Medio Orient), but also in people’s 
daily activities. Much literature (Bailey and Sood, 1993; Krausz, 1972; 
Lupfer and Wald, 1985; Lupfer e al., 1992; McDaniel and Burnett, 1990; 
Walter, 2002; Wilkes et al., 1986) suggests that religion is a fundamental 
part of culture and is linked to many aspects of our life and behaviour 
(Poria et el., 2003).Pilgrimage is an important aspect of the world’s major 
religions (Buddhism, Hinduism, Islam, Judaism, and Christianity) and 
one of the religious and cultural phenomena most common to human 
society (Collins-Kreiner, 2010a). Journeys to sacred sites were important 
in classical times, in Middle Age and in the modern societies. It is not 
a new experience; in fact, religion has long been an integral motive for 
undertaking journeys and usually considered the oldest form of non-eco-
nomic travel (Timothy and Olsen, 2006). Reflecting on the importance 
of pilgrimage as one of the oldest forms of tourism (Digance, 2006; Jack-
owski and Smith, 1992), much of literature (Cohen, 1979, 1992, 1998; 
Collins-Kreiner and Kliot, 2000; Digance, 2006; MacCannell, 1973; 
Raj and Morpeth, 2007; Rinschede, 1992; Smith, 1992; Timothy and 
Olsen, 2006 Turner and Turner, 1969, 1978; Turner, 1973; Urry 2001; 
Vukonic ,́ 1996, 2002) explores their definitions and the similarities and 
the differences between contemporary religious tourism and pilgrimage 
(Sharpley and Jepson, 2011). On the other hand, more attention has been 
paid to what may be referred to as tourism as religion. In contemporary 
secular societies the tourism is a particular use of leisure time and a regu-
lar secular ritual that acts as a counterpoint to everyday life and work, in 
particular religious tourism is a journey to search the source of spiritual 
meaning or cultural and ethereal refreshment (Sharpley and Jepson, 2011). 
However, it is difficult to understand the difference between the “true” 
pilgrim following his faith and the secular pilgrim seeking meaning or 
knowledge. Pilgrimage and tourism may be theorized as “two parallel, 
interchangeable lanes” (Smith, 1992)1 following different quests — the 
religious and the secular. Tourists may travel either lane or “switch be-
tween them, depending on personal need or motivation” (Sharpley and 
Jepson, 2011). According to UWTO (2012), motivational is one of broad 
thematic categories, which may identify to explain cultural tourism (the 
other are: tourism-derived, experiential and operational). The term “cul-

1  The author identifies tourism and pilgrimage as opposite ends on a continuum of 
travel; the polarities on the axis label as sacred vs. secular and between the extremities 
lie almost infinite possible sacred-secular combinations, with the central area called 
“religious tourism”.
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tural tourism” refers to that segment of the tourism industry that places 
special emphasis on heritage and cultural attractions. These attractions 
are various, and include performances, museums, displays, archaeologi-
cal sites, religious practices and so on. The cultural tourism holds the 
full range of experiences visitors can undertake to learn by a particular 
destination: its lifestyle, its heritage, its arts end so on.

Therefore, the concept of cultural tourism is very complex. There 
is, in literature, a long debate about its definition and conceptualization 
(Hall and Zeppel, 1990; ICOMOS, 1997; McKercher and Hilary, 2002; 
Mieczkowski, 1995; Nuryanti, 1996; Richards, 1996, 1997, 2005, 2007; 
Silberberg, 1995; Timothy Dallen and Boyd, 2007; UNWTO, 2012). In 
general it is the movement which involves people in the exploration or 
the experience of the diverse ways of life of other people, reflecting all 
the social customs, religious traditions, or intellectual ideas of their cul-
tural heritage”. In the cultural tourism, it is possible to recognise differ-
ent market niches. One of these is the religious tourism or pilgrimage. 
The tourism products and activities that derive from are the visit reli-
gious sites and locations with or without spiritual meaning (Csapo, 2012). 

Therefore, it is possible to consider religious tourism as a part of cul-
tural tourism. Nolan and Nolan (1989) state religious tourism with the 
individual’s quest for shrines and locales where, in lieu of piety, includes 
the experience of the sense of identity with sites of historical and cultural 
meaning. (Nolan and Nolan, 1992). Cultural tourists can visit churches or 
sacred places just like religious tourists. According to our point of view, this 
is the link between pilgrimage (religious tourism) and the cultural one. It 
is important to stress that, in this article, the terms pilgrimages and reli-
gious tourism will use interchangeably, because without a specific survey 
it is not possible to know the personal needs of the visitor in a religious 
place. The aim of present contribution is to investigate on the analysis of 
religious (cultural) tourism, through the study of a faith and cultural route.

Methods and purpose

This article explores, with a descriptive approach in the fields of hu-
man and tourism geography, the phenomenon of modern-day Chris-
tian pilgrimage and cultural tourism, with the analysis of a cultural and 
faith route. To accomplish our task we used a methodology based on a 
deductive reasoning and gave a particularly emphasis on the concepts of 
territory, landscape and Heritage2. The geographical research on tourism 

2  For further details, see: Dematteis and Governa, 2005; Harvey 1969; Lounsbury 
and Andrich, 1986; Lozato-Giotart, 2008; Raffestin, 2005; Turri, 2002; Vallega 2003.
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makes more attention to the mobility and to the “territories”. Accord-
ing to Collins-Kreiner (2010b), the pilgrimages (and cultural-religious 
tourism, too) have powerful political, economic, social and cultural im-
plications, and even affect global trade and health, because it is one pop-
ulation mobility, which creates other form of “motilities” such as trade, 
cultural exchanges, political integration and spread of illnesses and epi-
demics. Another important feature concerning the religion that is not 
a “deterritorialized” form. It is possible to have an important personal 
experience of contact with the divine through experiencing the physi-
cal location. For ensample, John Paul II3 wrote that the sacred space is 
“where the encounter with the divine may be experienced more intense-
ly than it would normally be in the vastness of the Cosmo”. In other 
words, pilgrimage to the places where Christ lived is a personal expe-
rience of contact with Him through experiencing the physical location 
of Jesus’ life and death. One of the most common form of pilgrimage 
are the “faith itineraries” those towards Jerusalem, Rome and Santiago. 
They were places of mass pilgrimage in the Middle Ages. These types 
of pilgrimage, spontaneously and unorganized, led people from towns 
and the countryside to go to the holy place and back, by foot and with-
out any facilities (Ferrario, 2010). The trails that pilgrims follow did not 
always correspond to actual roads, but to the movements of travellers of 
the past across the land and it was possible to recognize certain main ar-
terial routes. For example the pilgrims heading for Rome travelled along 
the Via Romea those hoping to cross the Frankish territories (modern 
day France and Germany) followed the Via Francigena4. The pilgrim 
can be find many extraordinary places of worship that still bear traces of 
the spiritual and cultural experiences of Saints. On the road, which are 
located convents, churches and abbeys, the visitor have the opportunity 
to experience many of a country’s most important heritage sites. After 
several centuries of decline, the number of pilgrims is nowadays increas-
ing and this growth has been striking because it does not link to develop 
availability of modern transportation, for more and more pilgrims travel 
there on foot, horseback or bicycle5 (Reader, 2007).

This way, so, the routes are not only a faith vocation, but also they 
have a cultural value. The concept of cultural itineraries has based on 

3  In his “Letter Concerning Pilgrimage to the Places Linked to the History of 
Salvation” (1999).

4  An important evidence is that wrote by Bishop Sigeric, that told his journey, from 
Canterbury to Rome (to receive the “pallium” or Episcopal investiture), in the tenth 
century. He describe with detail the different legs of the journey and the places visited. 
investiture

5  The authorities at Santiago give a certificate who have travelled at least 100 kilo-
metres to Santiago on foot or by horse, or 200 kilometres by bicycle.
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the connection between tourism and culture and on role the relational 
of both cultural elements and their tourism fruition (Dallari, Mariotti, 
2011; Trono 2012). They are as new wide-ranging cultural assets linking 
diverse and homogeneous components of the tangible and imperceptible 
cultural heritage and related to contiguous or far apart territories to cre-
ate a knowledge system (Mariotti, 2012; ICOMOS, 2005).

Itineraries could be on various elements: food & wine, nature, cul-
ture or religion and they enable a linear enjoyment of the space in terms 
of its physical and immaterial components. Therefore, their historic, 
artistic, naturalistic and religious interest represents the validation of a 
different model of cultural tourism. The cultural routes involve excit-
ing journeys that go beyond traditional circuits, making it possible to 
rediscover the most authentic cultural roots in the sharing of a common 
heritage (Rizzo et al. 2013). The cultural itineraries are also the impor-
tant elements in territorial conservation and the instruments to give to 
tourists “new experiences”, to promote a sustainable tourism, to create 
links between different territories, to increase the local heritage and so 
on. Their develop and promotion could be guarantee by projects of lo-
cal, national and international authorities. In particular, this article tries 
to study the Route of Saint Martin of Tours, as a physical location that 
could be important for religious interpreting “places” and their evolution. 
Furthermore, it can consider a privileged witness to collective memory 
and depository for symbolic, historical and artistic values.

The European Cultural Routes of Saint Martin of Tours

The Route of Saint Martin of Tours is one of the Cultural Routes 
certified by the Council of Europe (CoE) as a cultural, educational her-
itage and tourism co-operation project to contribute the transnational 
promotion and the diffusion of the understanding and respect of com-
mon European values (Berti, 2013:3). The Cultural Routes programme 
comprises 29 certified Routes with many more in the making, which 
cover more than 70 countries, some of them on the African and Asian 
continents (Council of Europe, 2012a). EU Routes have different geo-
graphical coverage and different themes: they follow the steps of pilgrims 
and traders to Santiago or Rome or in the middle of Europe (Pilgrim-
age routes: The Santiago De Compostela Pilgrim Routes, Via Francigena, 
Route of Saint Olav Ways; Religious heritage routes: Cluniac Sites in 
Europe, Casadean Sites, Transromanica, European Cemeteries Route; 
European history: Via Regia), they walk through vineyards or olives 
landscapes from the south of Europe and Caucasus to the Mediterra-
nean basin (Routes of intangible heritage: Iter Vitis, Olive Tree Routes) 
or they rediscover the travels of famous musicians (European Mozart 
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Ways) (Berti, 2013). The Saint Martin of Tours Route follows the steps 
of the Saint and passes through the North-Italian territory. Martin was 
born in 316 in Pannonia (Hungary today) and raised by pagan parents 
in Pavia (Italy); conscripted as a soldier into the Roman army, he sta-
tioned in Amiens (France), had the revelation of faith and converted to 
Christianity after sharing half his cloak to give to a poor dying of cold 
( Judic, 2012). In 356, he left the army in Worms (Germany), travelled 
through Europe and founded the Abbey of Ligugé (France) first mon-
astery of the West. Kidnapped by Tourangeaux who made their bishop 
in 371, he founded the monastery of Marmoutier near Tours (France) 
and the first rural churches of Gaul, while criss-crossing a part of Eu-
rope (Germany, Luxembourg, Switzerland, Spain). Martin died in 397 
in Candes (France) and buried on 11th November in Tours (http://www.
saintmartindetours.eu/).

The memory of St. Martin inscribes tangibly and intangibly in the 
lands of Europe since the 4th century: almost 3700 monuments are dedi-
cated to him in France, more than 500 in Spain, 700 in Italy and 350 in 
Hungary, whilst 12 cathedrals in Europe are named after him. In Can-
terbury, the first Anglican Church bears his name and he was patron of 
the kings of France and many other European countries for almost 1000 
years. While tangible side of the memory links to history, archaeology, 
culture, and arts, the intangibly connect with its myths, rites, legends, 
beliefs and traditions and is still very much alive in many regions through 
songs, sayings, culinary and agricultural traditions (http://www.culture-
routes.lu/). The dimension of sharing a collective value of Europe is at 
the heart of the itinerary that connect the cities and places in which the 
Saint lived and worked in Hungary (Szombathely), Italy (Pavia, Milan 
and Isle of Gallinara near Albenga), France (Tours, Ligugé and Candes) 
and Germany (Trier and Worms). The Cultural Route includes also 
large cities with major architectural treasures devoted to venerating him 
(among others: Bratislava in Slovakia, Utrecht in Netherlands and Mainz 
in Germany) (see Fig.1).

According to Denu (Council of Europe, 2012b), the fundamental char-
acteristic to Saint Martin of Tours Route, and to all the European Cul-
tural Routes, is the authentic experience that offers to visitors, regardless 
their age, origin or social status. This route is a complex combination of 
culture, history, tangible and intangible heritage and its wealth of themes 
and places weave a rich tapestry depicting towns, villages and country-
side and crossing its waterways. The Saint Martin of Tours Route, as 
each other EU Routes, is a territorial cultural project based, according 
to Lajarge and Roux (2007), on the “virtuous circle” resource/project/
territory. These elements are interrelated between each other, because 
territories exist through projects developed coherently with current re-
sources. In the same way, projects are able to generate new resources for 

http://www.culture-routes.lu/
http://www.culture-routes.lu/
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the territory. For this reason, as Cerutti and Dioli stated (2014), cultural 
routes, and in particular pilgrimage and religious itineraries, have be-
come to all intent and purposes a “tourism product” to which authori-
ties and private operators devote their full attention.

Findings about promoting sustainable and quality tourism along 
Saint Martin of Tours Route in the rural area of Pavia

The Mission of Saint Martin of Tours presented in 2002 a proposal 
for a cultural route to the European Institute of Cultural Routes, who 
integrated this itinerary into the programme and formally certificated 
it as a “Major Cultural Route of the Council of Europe” in September 
2005, at the opening of the European Cultural Centre of Saint Martin 
of Tours (http://www.culture-routes.lu).

The itinerary enlighten different aspects of the figure of St. Martin: 
his life and European route, the heritage linked to his cult and the sym-
bol of sharing that he embodies. The city of Pavia is an important point 
in the Route of the Saint, who spent his childhood in this Italian city. To 
underline this key role of this place, the European Commission recog-

 

Fig. 1. The European Cultural Routes of Saint Martin of Tours.
Source:http://lechemindutrecht.blogspot.it/p/la-carte-de-lensemble-des-chemins-vers.
html
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nized in 2012 Pavia as an example of Crossroads in cultural and religious 
routes and the city will attend in 2015 the presidency of the European 
Cultural Route of Saint Martin of Tours.

The European Cultural Centre connected to the Route is actively 
working, not only to promote the specific itinerary, but also towards the 
development of trans-national routes and the networking of sites of sig-
nificant Martinian heritage. This work of cooperation depends on the 
evaluation of this European heritage and research into the traditions and 
folklore linked to the European cult of Saint Martin. Scientists and schools 
are brought together by this approach, which looks to raise the awareness 
of younger generations. A network of Martinian towns and territories 
has been created and connecting cultural structures are being put in place 
in cities as Pavia (Italy), Szombathely (Hungary) and Lubljana (Slovenia) 
and also in countries as Croatia, the Netherlands and Belgium. Three 
major routes are being established connecting Tours with Saint Martin’s 
region of birth in Hungary, via Italy; with Luxembourg and Trier, via 
Paris; and finally with Zaragoza, via Ligugé and Bordeaux (http://www.
culture-routes.lu). Thanks to a plan for European signposting, since 2005 
the routes are marked out using milestones reminiscent of those that ex-
isted along the Roman roads during the time of St. Martin (see Fig.2). 
Furthermore, a bronze ornament named “The Footprint of St. Martin” 
(Fig.2) is placed on the monuments dedicated to him or linked to his story. 
The European plan to shed light on the heritage dedicated to St. Martin 
proposes a common system of lighting in the different European coun-
tries, based on a breakdown of the colours associated with St. Martin in 
European iconography (http://www.culture-routes.lu).

Fig. 2. Milestones marking the route (left) and “The Footprint of St. Martin” (right)
Source: http://www.culture-routes.lu/

http://www.culture-routes.lu
http://www.culture-routes.lu
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Regarding in specific the city of Pavia, we noted the city is an im-
portant centre for the EU promotion of cooperation and exchange in 
Cultural Route and for the raising of the awareness of the potential for 
a sustainable and quality kind of tourism. In 2012 the European Com-
mission, in collaboration with the Council of Europe and the European 
Institute of Cultural Routes, chose the Italian city to held the first edi-
tion of the “Crossroads of Europe-Cultural and religious routes event” 
(the second was in Toulouse-France and the third in Ferrol-Spain). In 
Pavia, the initiative focused on the stimulation of interest in the pilgrim-
age routes and awareness about the need for sustainable tourism that 
respects the environment, culture and traditions. The event had infor-
mation booths, exhibitions, audio-visual competitions, cultural meetings 
and gastronomic tastings. In addition, special events for tourism actors, 
as small businesses or tour operators, were B2B meetings, guided tours, 
info sessions and briefings.

In December 2013, the Municipality of Pavia proposed the event 
“Crossroads of Europe. Pavia one year later” to discuss and promote the 
relaunch of cultural and religious routes. In addition to conference ses-
sions, the initiative held readings of English texts, theatrical performances 
and lectures, guided tours of the city (in Italian and in English), classical 
music concerts and art openings. The Department of Culture, Tourism 
and territorial Marketing of the Municipality inaugurated in 2012 a Cul-
tural Centre named “Crossroads of Europe”, that aims to be a reference 

Fig. 3. Homepage of website “St. Martin Route in Pavia and in Europe”
Source: http://www.sanmartinoapavia.it/ITA/Homepage.asp
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point for paths of faith and culture associations, a place to store materials 
about routes, to design projects, to hold conferences, meetings, work-
shops and seminars. The Centre holds the operative unit for European 
associations of Saint Martin of Tours Route and also for “Vie Francigene”, 
and “TransRomanica” and is the legal headquarter of the Association 
“Via Augustina” (certified by Council of Europe). Furthermore, during 
the last years, the Municipality launched a specific website dedicated to 
the role of the city in the Saint Martin of Tours Route (Fig. 3). The site 
proposes the projects to enhance the memory of the Saint, his journey 
and his bond to Pavia. 

The website proposes also information about the initiative that the 
Municipality carries on: audio-visual competitions, readings of poems, 
theatrical performances, classical music concerts, sommelier meetings and 
special events involving babies named Martin. In particular the public 
administration of the city launched a didactic project named “San Mar-
tino, bambino pavese” (St. Martin, child from Pavia) that aims to involve 
all schoolchildren by the release of a brochure about the important steps 
in the life of the Saint and the production of multimedia documenta-
tion for the website. Another interesting project is the artistic expressions 
competition named “Martino personaggio europeo: concorso per giovani talenti 
nella pittura, scultura, fotografia e video” (Martin European character: com-
petition for young talents in painting, sculpture, photo and video). The 
competition aimed at selecting the works of young artists on a symbol 
of sharing and solidarity and the participation was limited to all young 
people, students of schools and academies of art, from European Union 
countries, aged between 14 and 30 years. Through this project, the Mu-
nicipality of Pavia intends to promote and encourage, by any means, the 
potential of young artists in all areas in which it manifests their creativity.

Discussion and conclusions

As so far outlined and, by taking into account the topic of this brief 
article, we can suggest a few interesting points. St. Martin was a man 
of the church and a symbol of mercy and forgiveness, which he left us 
with, by sharing his coat. It is from this symbol, linked to a reflection 
of the fundamentals of the idea of sharing, that the Route was created 
and is implemented (http://www.culture-routes.lu). The importance of 
the Saint Martin of Tours Route is growing year by year, not only on 
the part of the public authorities, but also on private actors. Individuals 
and groups profuse fundamental kind of energy and commitment that, 
once the idea of the project is born, are necessary to bring the physical 
infrastructure into existence: to rehabilitate paths and trails, set up visitor 
centres, erect signposting, restore and explain heritage items, exchange 
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know how with likeminded projects. All of these things present oppor-
tunities for local development, which in turn creates jobs and economic 
activity regionally. The story of St. Martin of Tours is intrinsically linked 
to the history of the European continent, and there are therefore many 
connections between this route and other European paths. The problems 
associated with the development and interpretation of religious heritage 
are hence the same as, for example, those faced by the pilgrimage routes 
or the Roman art routes. Furthermore, some cultural routes meet and 
cut through each other, especially at Pavia. In the city cross their paths 
five ways of faith certified by CeO: The Saint Martin of Tours Route, 
Via Francigena, The Transromanica – The Romanesque Routes of Eu-
ropean Heritage, the Cluniac Sites in Europe, the Casadean Sites (also 
named Casa Dei Sites or La Chaise-Dieu Sites) and the noteworthy way 
called Via Augustina.  The CoE recognised the European Cultural Routes 
(ESSnet-Culture, 2012) as a way to encourage cultural co-operation 
among EU Countries and as a tool to pursue the European identity in 
its unity and its diversity (Ashwort, 1997, 2008; Coccia, 2012; Cocco, 
2012; ISNART, ONT, 2006; Manente and Furlan, 2002; Nappi, 1998; 
ONT, 2009; Richards, 2011; Toscanelli, 2010). These Cultural Routes 
are also important because they can be compared to complex territo-
rial networks. According to Giuseppe Dematteis, a well-known Italian 
geographer, the centres of the network with different dimensions and 
hierarchy levels operate in a complementary manner and contribute, 
through long-time processes of historic and identity stratification (which 
are integrated in the regions) to trace and draw landscapes as they are 
perceived today (Dematteis and Bonavero, 1997). Berti (2013) states that 
this reticular model on the urban dynamics and the so-called “multipo-
lar networks” can be transferred into the case of cultural routes. This 
model underline the role of each pole of the itinerary, according to the 
relation developed with the theme of the route and with the meaning, 
it has both at the local and at the European level. Assimilating each itin-
erary to a territorial network allows also to reading different levels of 
existing relations between route and territories involved in the project 
and recognise the linchpins and the functional connections between el-
ements and context. As Dematteis (Dematteis and Bonavero, 1997) the-
orises, Cultural route as a network can produce and recompose internal 
links for local populations, through relationship-wise forms of negotia-
tion, solidarity, economic coalition. These connections include different 
stakeholders, from residents to institutions, from local to international 
and European level. According to this thesis, the city of Pavia, as a part 
of such network, plays an interesting role especially if, in less than 50 
km far away, will hold the EXPO (in Milan, in Lombardy, the same 
Region as Pavia). This event will happen from 1st May to 31st October 
2015 and tourism experts predict wide numbers of flows, about 20 mil-
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lion of visitors (Assolonbarda, 2013). The theme chosen is for Milan is 
“Feeding the planet. Energy for life” and the world universal exhibition 
could represent an opportunity for Pavia, which is located only 40 km 
far from the site (less than 50 minutes by car). The city (in particular its 
authorities and private operators) have to be ready to attract visitors, that 
could be interested in discovering cities rich of religious and cultural val-
ues, healthy lifestyles and culinary traditions. EXPO and the other cited 
project about the Saint Martin of Tours Route could enhance a success-
ful development of cultural and religious tourism if local partners and 
the other European partners of the Cultural Itineraries will be able to 
promote a sustainable and quality tourism, proposing forms of compat-
ible improvement of the emergencies of the territory.
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STUDY AND MONITORING OF ITINERANT TOURISM 
ALONG THE FRANCIGENA ROUTE, BY CAMERA 
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Summary
Tuscany definitely offers exceptional opportunities for rural tourism develop-
ment, for the richness of its natural and environmental heritage, for the craft, 
history and culture traditions of its inhabitants. This research proposed the de-
velopment of a direct survey of the path’s users (pilgrims, traveling tourists, daily 
tourists, ecc.) able to define the profiles of the users and the extent of the phe-
nomenon. This in order to develop a study of the tourism phenomenon related to 
the Francigena route and possible actions to promote the socio-economic impact 
on the areas concerned. With this research, we propose the creation of a moni-
toring network based on technologies (camera trapping) that would estimate the 
number of tourists in a simple and expeditious way. Recently, the camera trap-
ping, as well as the faunal field, is finding wide use even in population surveys, 
ethological and spatial, in different areas. An innovative application field is defi-
nitely in the tourist sector, becoming the basis of statistical and planning analysis. 
This type of sampling methodology can be applied to the relief of the pilgrims / 
tourists flow traveling the Francigena Way. This allows to obtain data about type 
and number of users. The camera traps have been placed in accordance with the 
public administration, in places that ensure the survey of the only users of the 
Francigena. All data will be collected by using GIS software and will be tested 
through statistical analysis.

Keywords: landscape and cultural heritage, rural areas, sustainable tourism, pil-
grimage route

Introduction

Coming from France, from which it takes its name, the Francigena 
Way is the best known medieval pilgrimage route. Today is officially 
identifies as the route from Canterbury to Rome, according to the evi-
dence left by the bishop Sigerico in the year 980. For this reason, the 
path is object of particular attention not only from rural Italian tourists, 
but also by overseas visitors.

Along the Francigena 139 municipalities contribute to enhancing the 
cultural importance and the tourist aspect of this trip. Many of these mu-
nicipalities are destinations of religious and cultural tourism qualified.

The Tuscany Region has recently developed several recovery and 
valorization projects of the Francigena Way, aimed to completely define 
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the entire path and improve tourist’s safety such as security measures in 
the high vehicular transit parts, dangerous for the users.

In parallel, there is growing interest in a pilgrimage route that can be a 
tourist product for different targets of use: by foot, by horseback, by bicy-
cle. It is therefore essential to develop surveys aimed to estimating the pil-
grim flow on the road today. In this way can be defined information on the 
number of pilgrims passing, on which are the most frequented and appre-
ciated routes, up to the definition of criticalities of Francigena Tuscan way.

This study aims to develop a direct survey of route users (pilgrims, 
traveling tourists, day trippers, etc.), able to define the users profiles of the 
tourism product, the phenomenon entity, and its evolution over time. This 
in order to carry out a study of the tourism phenomenon relating to Via 
Francigena attendance and possible actions to promote and improve the 
services offered along that route. Therefore will be made a direct survey 
of route users, able to define the users profiles of the tourism product.

The creation of a monitoring network, in order to estimate tourist’s 
presence, will be structured on two systems:

1. The first based on the video capture systems (camera traps), able to 
detect the number of users in a specific portion of the route and certain 
objective user characteristics;

2. The second will be more specifically linked to the tourists profiles. 
In particular, it will include a survey form (origin place, travel reason, 
etc.). This board will be Self-Report by tourists for the creation of an 
“electronic credential.”

The present study is based on the implementation of the first point, 
that is the survey campaign of the Via Francigena users through video 
capture systems, and the next phase of analysis and data processing.

Materials and methods

For this study is planned one year of relief, from October 2014 to Oc-
tober 2015. Will be interested the entire route of the Francigena, which 
extends for about 400 km divided into 15 sections.

Photo capture relief 

The survey of photographic images involves the construction of a 
specially prepared area. The rest area are composed:

1) n. 1 waste basket;
2) n. 1 small notice board.
The camera has been installed inside the lower part of the basket, 

protected by a glass. This configuration allows images acquisition and, 
at the same time, ensure protection from any damages.  To encourage 
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the stop and photography capture, the tourist / pilgrim will be invited 
to read the notice board which will be prepared in this way:

1) in its upper part there will be a forex panel showing descriptive 
notes about environmental and cultural history of surrounding area;

2) in its lower part will be realized two special boxes, containing a 
mini-questionnaire to fill anonymously.

For privacy reasons, the camera has been mounted at the bottom of 
the basket so that the acquisition of the image / video does not con-
cern the pilgrims face.

The camera will be triggered by any movement in the interest ar-
ea (ROI), monitored by a high-sensitivity passive infrared movement 
sensor (PIR), and will take pictures of high quality (up to 8 mpx) or 
video clips. The camera traps provide important temporal informa-
tion such as time and date of each captured image. All data (photos 
and videos) are stored in the internal memory (SD card), which allows 
to store data for long-term surveys. In addition, the batteries provide 
power for the duration of the relief (even more than three months).

Data collection and data analysis

The camera traps will be placed in area that ensure the survey only 
of Francigena user, in accordance with the public administration

Fig. 1. Material and equipment used: a) camera traps, b) waste basket, height 95 cm, depth 
50 X 50 cm, c) outdoor boards, post Ø 8cm, height 250 cm, usable panel 40 x 60 cm.
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The points identified for installation of the camera traps stations are 
four. These points correspond to strategic areas in order to realize a 
representative sampling. The locations shall be distributed:

Fig. 1. Camera trap installing inside the waste basket

Fig. 1. Camera traps positions along Francigena Route
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• One in the first part of the Francigena between Cisa and Aulla, in the 
municipality of Ponteremoli

• One in the section between Lucca and San Miniato, in the munici-
pality of Lucca.

• One in the section between Gambassi e Monteriggioni, in the mu-
nicipality of Gambassi.

• One in the section between Siena and Radicofani (concluding part 
of Francigena), in the municipality of Radicofani.

In addition to the information board, we have also prepared a mini-
questionnaire consists of a few questions, in Italian and English version. 
This will assist us in defining the characteristics of the sampled subjects, 
regarded the inability to photograph the people faces; In addition, the 
questionnaire will allow cross-checked with the completed question-
naires planned by complementary study. Furthermore, will be checked 
the pilgrims willingness to cooperate with such investigation (transits 
number / number completed questionnaires). The following is a ques-
tionnaire model:

Sesso
Sex M           F

Età
Age

Nazionalità
Nationality

Tragitto 
percorso
Covered 
route

Partenza (località/città/provincia):
Departure (place/village/city):

Arrivo (località/città/provincia):
Arrival (place/village/city):

Data inizio viaggio 
_______________________________
Start date of trip

Data fine viaggio 
_______________________________
End date of trip

Hai viaggiato
Have you 
travelled

 Da solo
    By yourself

 In coppia
    In couple

 In gruppo
    In group

Quale mo-
tivo ti ha 
spinto a per-
corre la Via 
Francigena?
Purpose of 
the trip

  Religioso  
  Culturale  
  Naturalistico – ambientale   
  Sportivo
  Di ricerca personale/spirituale
  Di studio/Formativo
  Altro (specificare): 

Religious
Cultural
Environmental
Sport
Personal/ Spiritual 
research
Formative research/Study
Other (specify):
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Quali sono 
le criticità 
in generale 
incontrate 
lungo la Via? 
(segnare mas-
simo tre 
risposte)
Which criti-
cal issues did 
you notice 
along the Via? 
(choose three 
answers at the 
most)

  Alloggio
  Punti di tappa e di ristoro
  Segnaletica
  Punti informativi
  Manutenzione percorso
  Sicurezza percorso
  Altro (specificare): 

Accommodation
Stop off
Signposting
Information  points
Path maintenance
Path security
Other (specify):

Come sei venuto a 
conoscenza della Via 
Francigena?
How did you learn about 
the Via Francigena?

Sito web (specificare nome): 
   Other web site (specify): 
…………………………………………………………………
  Social network o blog (specificare): 
      Social network or blog (specify): 
…………………………………………………………………
  Media: tv, stampa (specificare nome): 
     Media: television, press (specify):
…………………………………………………………………
  In seguito ad altri pellegrinaggi. Quali? 
      Through other pilgrimages. Which one? 
…………………………………………………………………
  Amici, conoscenti  
      Friends or family
  Università o scuola   
     University or school
Altro (specificare):  
    Other (specify):
………………………………………………………………...

Durante il percorso, quali 
strumenti di guida hai 
utilizzato?
Which guiding tool did 
you use along the way?

  Percorso scaricabile dal sito web (specificare il sito):  
     Downloaded  path from the web site (specify which web 
site):
…………………………………………………………………
  Guida cartacea (specificare titolo e nome autore):
     Paper guide (specify the title and the author):
…………………………………………………………………
  Mappe/Cartine (specificare):
     Map (specify):
....................................................................................................
  Altro (specificare):
     Other (specify):
………………………………………………………………
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Expected results

Since this are the first months of relief for this survey, is currently not 
available a data volume such as to provide the first reliable results. This 
type of relief allow to classify subjects anonymously captured (subject 1, 
2, 3, etc.) and to monitor their movements.

Following are some of the pictures taken during the early months of 
the survey.

    

Fig. 1. Some examples of photos captured by the camera traps, used to outline the profile 
of each user.

Is expected to get information on the number of users, sex and type 
of journey (by foot, by horseback and by bike), in a continuous period.

More specifically, also thanks to completed questionnaires and to cross 
check with results of the complementary study, data analysis will aim to 
have an overview on the situation of Francigena attendance regarding:

Whole sample, regardless of nationality
Sex
• Females
• Males
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Age
Average age
Estimated number by age groups
• 10 - 20 years
• 21 - 30 years
• 31 - 40 years
• 41 - 50 years
• 51 - 60 years
• More than 60 years
Origin (nationality)
• Number and percentage for each nationality
Number of covered routes 
• Entire Tuscan route (Cisa - Radicofani)
• Only some sections
• Travel concerned only the Tuscan part or the entire Italian Francigena.
Preferred routes 
Motivation of the trip
Period of year with higher attendance

Conclusion

Tourism along the Via Francigena is a growing phenomenon. Besides 
the religious motivation, other reasons drive people to embark on a jour-
ney along a pilgrimage route. Tourism is certainly one of these reasons, 
which often do not interested the entire route, but small parts of it. It is 
therefore important to develop a direct survey of route users (pilgrims, 
traveling tourists, day trippers, etc.) able to define their profiles, the en-
tity of the phenomenon, and its evolution over time. The aim is to carry 
out a study of the tourism phenomenon related to the attendance of the 
Via Francigena and possible actions to promote and improve the supply 
of services along that path.

Is therefore growing interest in a pilgrimage route which can be a 
tourist product for different targets of use: by foot, by horseback, by bi-
cycle. It is therefore essential to develop surveys that aim to estimate the 
flow of pilgrims transiting on the way to the present, given the enormous 
historical value that has the Via Francigena.
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Summary
The aim of the project is to give free and friendly access to the resources con-
nected to different aspects of the Francigena pilgrimage route. Through the open 
source WebGIS “pmapper” it is possible to visualize, query and download many 
information about the tracks (e.g. watch the pictures of the route, get info about 
the altimetry and the differences in height, type of road surface, points of interest, 
download GPS tracks, etc.) keeping the technical standard of Tuscany Region. 
The further development of this WebGIS is an application for smart phones. 

Keywords: webgis, francigena, mobile phone application, open source GIS, GPS 
route surveys, pmapper.

Introduction

This project rises from the agreement between Aquaterra and GEESAF 
for the implementation of the Francigena Route into the footpaths net-
work database of the Regione Toscana. The Francigena WebGIS allows 
the programming of a journey, find information on facilities or visual-
ize the detailed map of the chosen leg pointing out the level of difficulty 
and extracting the related documents. It can be used by Public Admin-
istrations as an instrument for coordinating all the projects involving the 
Francigena route. The WebGIS can also be used by the tourists to plan 
their journeys along the Francigena route.

Materials and methods

Materials 

The surveys were made by feet, mountain bike and off-road car. All 
data and information were recorded on field sheets, georeferenced with 
Garmin GPS and described on a HP palm computer. The pictures were 
taken using a Nikon camera with an integrated GPS sensor. The program 
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used for building the WebGIS is the open source framework “pmapper” 
running on a Mapserver engine. 

Fig. 1. Palm computer connected with a GPS and  data sheets fixed on a Mountain Bike

Based on UMN MapServer and PHP/MapScript by DM Solutions 
The p.mapper framework is intended to offer broad functionality and 
multiple configurations in order to facilitate the setup of a MapServer 
application based on PHP/MapScript. Functions included are:
• DHTML (DOM) zoom/pan interface (no use of frames)
• Zoom/pan also via keyboard keys, mouse wheel, reference map, slider
• Easy configuration of layout and behaviour with XML config file
• Query functions (identify, select, search)
• Fully featured attribute search, including suggest, select boxes, etc.
• Flexible layout of query results via JavaScript templates
• Query results display with database joins and hyperlinks
• Multilingual user interface 
• Fully XHTML 1.0 Strict compliant
• HTML legends and various display styles of legend and layers/TOC
• Print functions: HTML and PDF
• DHTML pop-up windows and dialogs
• Pop-up identify when moving with mouse over map
• Support for point layers with data in a database supported by PEAR 

framework
• Distance and area measurement function
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• Adding points of interest with labels on map
• Start map with pre-defined zoom extent: via explicit extent or layer 

feature
• Plugin API to add custom functionality
• Various plugins: layer transparency, query result export, and more
• pmapper has been tested with MapServer version 5.6 to 6.2 under 

Linux and Windows.

Fig. 1. Example of Pmapper interface

Methods

Every track (from 1 to 15) has been completely surveyed by two op-
erators going in direction Rome, during the spring 2014. Points of in-
terest,  boundary stones, signs, resting areas, water and food, hospitality 
were implemented on a geodatabase build in accordance with the tech-
nical standard of the “Rete Escursionistica” (Track Network) of the Tus-
cany Region. Once completed the field phase, the collected data were 
verified, revised and prepared as shapefiles for the WebGIS. The track 
n.8 (S. Miniato – Gambassi terme) has been implemented on the open 
source Pmapper. 
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Results

The WebGIS is online at the internet address:
http://95.110.146.86:8080/FRANCIGENA_pmapper/map_plain-

layout4.phtml
The information provided are:

• Characteristics of the reach: length, slope, altimetry, road surface,  

Fig. 1. Boundary stone near in Orcia valley

Fig. 1. View of the Pmapper

http://95.110.146.86:8080/FRANCIGENA_pmapper/map_plainlayout4.phtml
http://95.110.146.86:8080/FRANCIGENA_pmapper/map_plainlayout4.phtml
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signs, state of conservation.
• Points of interest: water, resting areas, monuments, historical  and 

religious buildings, etc.
• Hospitality for pilgrims 
• Images and photos 
• Aerial view
• Download GPX files, pictures, and pdf files of the selected views (maps)

Discussion

The track n.8 of Francigena (in Tuscany) is now availabile on the web 
for pilgrims and users in general; they can find important information 
and it’s possible to make queries using the special filters. The experiment 
could be extended to the total reach in Tuscany, give free and friendly 
access to the resources connected to different aspects of the Francigena 
pilgrimage route. The further development of this WebGIS is an appli-
cation for smart phones.
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Summary
The paper focuses on the relation between new generative and sustainable types 
of communication, new means of technology, and new possibilities for territorial 
marketing based on the landscape of cultural heritage. Starting from the concept 
of pilgrimage - enhancing the relationship between the characteristic usage of 
territories and their resources and stressing the idea that every journey through 
the territory can be regarded as a redefinition of landscape - this paper introduces 
a concrete case-study: the San Casciano Smart Place project. Created through a 
collaboration between the Communication Strategies Lab at the University of 
Florence and the administration of San Casciano Val di Pesa (within the district 
of Chianti Fiorentino), the program was developed to promote the celebration of 
the 500th anniversary of Machiavelli’s famous The Prince and the region’s im-
mense cultural value. The project has redefined the execution of strategies like 
Storytelling and Augmented Reality by applying the generative communication 
paradigm. By using such techniques to promote tourism and rural development, 
this program will change the way people view (and cross) regions such as Chianti. 

Keywords: Generative Communication; Sustainability of Communication; 
Augmented Reality; Territorial Marketing; Digital Writing; Cultural Heritage.

Introduction

The concept of landscape can be seen as the union point between hu-
man sciences and pure science fields because of its connections with histori-
cal and philosophical issues and its relationship with art history, natural 
sciences, social sciences and architecture fields as well. At the same time, 
the idea of landscape can be seen as one of the most typical effects of the 
gap between nature and culture that occurs as a consequence of moder-
nity. The idea of landscape was indeed totally unknown in the ancient 
pagan culture and in the Christian medieval culture as well, and it began 
to develop and define only during the Reinassance époque: the starting 
point of landscape concept has been defined by Jacob Burckhardt in 1860 
with the La civiltà del Rinascimento in Italia essay, in which are quoted the 
famous Petrarca’s considerations above the nature’s aesthetic feelings af-
ter an excursion on the Monte Ventoso mountains in Provence. From 
Burkhardt until the 20th century, the concept of landscape succeeded 
in the historical and philosophical modern culture as a reflection field 

http://www.csl.unifi.it
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upon natural environment not only for its physical, biologic, economic 
sciences relationships but also for its influence on human beings in term 
of beauty and emotions. In this perspective we shouldn’t be surprised 
that this concept is nowadays still divided between two orientations, re-
lated to the different roles that man take on in the landscape transforma-
tions: an ecologist orientation – focused on the capability of society in 
modifying natural balances – and a perceptual one – focused on man as 
a perceptual actor, giving importance to esthetics and perception issues. 
It’s important to enhance that some of the most recent papers developing 
the definition of landscape, expanded in the architectural protection and 
planning fields, are not focused on the ‘room with a view’ vision neither 
on a simple perspective view on landmarks (already protected by law), but 
on the real life of local population. One of the main focus is the living 
places quality and the relationship between life, work and environment 
as well, as they are detected from the population itself. Another impor-
tant aspect is the plurality of subjects, meanings and knowledge that con-
tribute to the definition of landscape, and not only on landscape exterior 
image. For instance, the European Landscape Convention, promoted by 
the UE in order to affirm European landscape protection, management 
and planning, confirms the idea that «Landscape means an area, as per-
ceived by people, whose character is the result of the action and interac-
tion of natural and/or human factors», as the corresponding meaning of 
the French term (paysage) and German term (Landschaft). Some of the 
European landscape experts agree on the idea of landscape as a collec-
tive construction, fulfilling relationships between man, space and nature 
(Donadieu, Périgord 2005): landscape images and cultural models which 
generate that image have the same role in the definition of landscape.

As we noticed before, the enhancement of landscape – because of its 
various meanings and perceptions as well – cannot be isolated in a specific 
field, but should be related to different topics, based on shared projects 
developed by public and private subjects. The generative communica-
tion paradigm (Toschi 2011) applied to landscape communication con-
siders landscape as a dynamic and conflicting subject and not as a static 
object: a subject able to build a living space for mankind mixing nature, 
history, culture and society. An endless transforming subject that is not 
an absolute eternal concept but an unstable concept, generated from dif-
ferent actions and resources.

Every landscape is the evolving result of a particular plot based on the 
relationship among natural environment, social relations, activities, work, 
history and traditions: it’s the expression and the result of a community of 
people’s activities, with a strong identity matrix. Based on this concept, 
the more the geographical context is experienced and transformed, the 
more it becomes landscape as a stratification of different layers involv-
ing natural, cultural, religious, economic, political and social aspects.
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Territorial development projects based on the generative communica-
tion paradigm (for instance the San Casciano Smart Place, Comunicazione 
generativa per il PSR della Regione Toscana and Comunico projects) states that 
the identity construction process in a particular territory transforms the 
geographical space in a social space, full of significance: landscape identity 
depends on local projects actors, techniques utilization, social values and 
inhabitants involvement. In other words, it depends on locally available 
resources. Men design and transform landscape starting from available 
resources through actions and they constantly modify the reality in which 
present and past are coexisting. In this perspective, every man activity can 
be seen as a landscape writing that influences men in its boundaries and 
issues. A particular landscape is the result of the transformation activi-
ties of man, and for this reason it reflects his life, his culture, his vision, 
his politics and his ethic. In this sense the Chianti example is actually a 
model: the Chianti inimitable landscape conformation, due to the pres-
ence of the poderi system is the result of a secular human action on the 
nature, a landscaping process due to a strong and continuous dialogue. 
The anthropic landscape constantly communicates this information to 
everyone who passes through it: the pilgrim explores the symbolic di-
mensions of the space that he experiences exploring the ecological and 
human relations that define space as well. In addition to this, crossing 
and connecting to this thick level of information the pilgrim modifies 
in turn the landscape he passes through, adding his contribution to the 
common, endlessly written text. As a consequence, a communication 
focused on the promotion of landscape as a product to sell and not as a 
sum of evolving different landscapes (natural, human, rural landscape) 
is an unsustainable idea: landscape is actually an evolving body, written 
from the settling of resources and actions that people make living and 
passing through it. Our case study, the San Casciano Smart Place project, 
is an experiment that goes in this direction: the augmented reality tech-
nology (Communication Strategies Lab 2012) is a chance to create gen-
erative matrix of multiple sense paths that collect the various landscape 
aspects (symbolic and physical landscape writing activities) set out above.

Methodology

The San Casciano Smart Place project is centered on the generative 
communication paradigm (Toschi 2011) with an emphasis on sustaina-
bility as developed by Luca Toschi in the last years (Toschi 2014). By the 
examination of subjects such as local government, cooperative culture, 
and education, the Communication Strategies Lab (CSL) has helped to 
define the concept of territorial marketing through a detailed analysis 
of generative communication. The value of this particular methodology 
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is the ability to renew the social and economic fabric of the realities in 
which it has been applied. In fact, generative communication paradigm 
redefines the concept of resources because it operates taking advantages 
from the knowledge of the subjects involved, in the end resulting in gen-
erating other resources of both symbolic and material nature.

The most innovative aspect of this methodology consists precisely in 
the identification of different types of resources and in the definition of a 
new way to monitor, analyze and evaluate the effects of communication. 
New paradigms, new metrics and new indexes are needed to evaluate, 
analyze and design a sustainable communication strategy.

The sustainable communication is democratic because it exceeds the 
economic issues and relies on other resources that concern econom-
ic inequalities which characterize our society, based on a development 
model in which the economic engulfs the sociality, the politic and the 
people daily life. The link between generative and sustainable com-
munication consists in the fact that the communication generates itself 
those resources and knowledge that make it sustainable. Knowledge has 
a special feature that is common to good communication, and to social 
capital. Good communication (Knowledge-based communication) does 
not decrease by using it, but – on the contrary – increases. This type of 
Resources multiply themselves, more and more they are used. Applying 
to the communication landscape, the generative communication para-
digm is proposed as a tool to rewrite and redesign the landscape itself 
rather than a mean of promoting a landscape seen as a ‘product’. Because 
there is a plurality of communication, not a single one: every landscape 
is a peculiar mix of infrastructure, natural environment, networks of re-
lationships and social conflicts, and also agricultural production activi-
ties, history and traditions (but the list could be much longer), unique 
and different from all the others. It is not possible to communicate so 
different realities, because every strategy, every project and every tool 
is linked to various values and interpretations of the past and stories of a 
possible future. In this sense the famous issue of Marshall McLuhan «the 
medium is the message» is really enlighten. Without a careful analysis 
of the local context every communication strategy of the landscape will 
be incomplete and it will be unproductive to promote the entire local 
context (including, of course, economic players). We are talking about a 
real reversal of the ordinary perspective: not a communication that plays 
at the end of the process to identify the elements of greatest appeal for 
the territory (art, events, attractions, etc.) but a truly participatory com-
munication that puts local players – keeping their roles and responsibili-
ties – to design innovative communication strategies and actions useful 
to achieve their goals.
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Discussion

The methodological approach shown in the previous paragraph, based 
on the generative communication paradigm (Toschi 2011, 2012) and on 
its evolution towards the concept of sustainable communication (Toschi 
2014), has been applied to the San Casciano Smart Place project. It is led 
by the Communication Strategies Lab together with the San Casciano 
Val di Pesa local government and many other partners. The project start-
ed in the context of the 500th anniversary of Machiavelli’s masterpiece 
The Prince. Machiavelli wrote his book during his exile in the coun-
tryside of Sant’Andrea in Percussina.

The primary outcome of the San Casciano Smart Place project is an 
application for mobile devices (smartphones and tablets, both for IOS and 
Android). This app redefines the potential of the social use of augmented 
reality (Communication Strategies Lab 2012) applied to tourism and ter-
ritorial marketing. This effect can be achieved by proposing innovative 
(augmented) methods to pass through, discover, observe, read, write and - 
why not? - live the landscape.  The term Augmented Reality was used for 
the first time in the early Nineties (Caudell e Mizell 1992), but the most 
interesting developments have occurred in the last decade. This technology 
allows the overlay of various types of digital contents (text, pictures, video, 
audio, etc.) to the real world. The experience of this new augmented con-
tent occurs through digital devices as smartphones and tablets. The most 
interesting feature of this technology is that, thanks to the geo-tagging, it 
allows the use of the most relevant contents in the right place, in the right 
time, to the right user (thanks to the user profiling too). San Casciano 
Smart Place has created a new form of augmented tourism by harnessing 
the symbolic aspects of this program (e.g. cultural diffusion, history and 
tradition), as well as the material features (e.g. local products and artwork).

The first release of the application consists of two paths and a smart 
map:
• The first path is called The Prince’s Ghosts. It is a journey in order to 

discover Niccolò Machiavelli, a remarkable protagonist of the Italian 
Renaissance in the fields of politics, art, and civil life. Exploring the 
public and private locations where this genius spent his life (both in 
Florence and in San Casciano Val di Pesa), it is possible to see his in-
fluence even after 500 years.

• The second path is called San Casciano Smart Place. It is a trip through 
the center of San Casciano visiting piazzas, monuments, museums, 
and locations of cultural, artistic and historical importance. The stages 
coincide with all the attractions of the historic center, where the past 
and the present of the community collide.
The uniqueness of this program can be found in its innovative applica-

tions: using the Augmented Storytelling technique, it promotes the ter-
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ritory recounting captivating stories through interactive multimedia in 
order to stimulate the users participation. The contents are the core ele-
ment of the San Casciano Smart Place project. One of the most innova-
tive aspects consists in the use of specific implemented methods of digital 
writing (Anichini 2014). These methods concern both the identification 
of the content to be treated and the ways of organization and treatment 
(digital storytelling). In this sense, augmented reality allows the user to 
experience an entirely new mode of landscape ‘reading’ and ‘writing’. The 
‘rereading of the past’ and its enhancement facilitates the identification 
of strategic resources for the present and future design of the territory.

The identification of contents (text, pictures, audio) which compose 
the paths, was the result of a process that involved dozens of subjects in 
the San Casciano area. This heterogeneous group, coordinated by CSL 
researchers, has involved, among others: farmers, touristic and other 
kinds of enterprises, cultural and civic associations, the museum, the li-
brary, local historians and ordinary citizens. A large amount of symbolic 
resources (knowledge, social capital, trust) have emerged and are gener-
ated by the contents processing. These resources are as important as the 
economics one for the sustainable territorial communication strategies 
design. The main contents identified were: historical episodes, anecdotes, 
characters who have played a key role in the history of the community 
(not only Machiavelli), places that have undergone enormous changes 
(the historical center of San Casciano was severely damaged during the 
Second World War) and crafts almost disappeared. The whole project’s 
working team, through this process, have reframed the current status 
of the community. Moreover, this has provided fundamental insights 
for the design of the future of this territory. The result, achieved thanks 
to the use of the digital storytelling methods, is a real social product; a 
collective story of a community that learns to look itself differently. It 
therefore can be seen in a different way by those who visit it and cross 
it. Storytelling is a technique which has spread to many areas in recent 
years: from the advertising to the education, moving from the corpo-
rate communication to the territorial marketing. This way of working, 
including and participatory, brings new awareness of the strengths and 
strategic resources already, but sometimes unwittingly, present in the 
community itself.  Each partner is accredited by the project as a provider 
of knowledge and specific narratives. All these elements form the terri-
torial common tale. Obviously this is not an automatic process. If so, its 
value would be very low. The common territorial tale is not given by 
the juxtaposition of individual stories but from the authorial treatment. 
The CSL has played a key role in the tools organization and in the digi-
tal writing operations. The process described above is one of the main 
internal outcome of the project, as well as the application for mobile de-
vices is the main external outcome.
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The creation of an informal network of cooperation and knowledge 
exchange between entrepreneurs is another implementation of what was 
just said. These entrepreneurs – thanks to the San Casciano Smart Place 
project – have worked together to the realization of a common project 
for the first time. It is also a way of triggering processes of creation or 
regeneration of social capital (Coleman 1990; Putnam 1993; 2000; Ba-
gnasco et alii 2001) and trust (Luhmann 1968; Fukuyama 1995). The 
methods of identification, collection and processing of content that we 
briefly state have an impact on the final product and in the users expe-
rience. Users have access to a true, not banal (it is not a postcard) and 
engaging representation of San Casciano landscape, its history and its ac-
tivities. Users (both tourists and pilgrims, Italian and foreigns) can learn 
about it and participate to the genuine community spirit and share with 
the San Casciano inhabitants the most important resource of that land: 
a unique lifestyle that can not be reproduced elsewhere. This lifestyle is 
characterized by a high level of well-being, great food, high quality ol-
ive oil and wine, extraordinary landscapes, art, widespread sociability.

This kind of lifestyle is not given – it can’t be – by more or less ef-
fective marketing strategies. It is the result of a unique historical legacy 
that defines the nature of the present and indicates elements (resources) 
to be used to plan the future. In these terms we can talk about the appli-
cation of a generative and sustainable communication as we described it 
in the previous paragraph. All the aspects identified above can be found 
passing through, exploring and living the San Casciano territory relying 
on routes, contents and suggestions offered by the San Casciano Smart 
Place app.

Finally, the project does not finish with the release of the app on the 
digital stores in March 2015. We said that – by its nature – it is a genera-
tive project. It is not a collection of ‘augmented’ itineraries but it is a ma-
trix of possible paths, crossing trajectories between physical places and the 
construction of sense. It is open to contributions of different reads, writes 
and rewrites. It is aimed to the aggregation of other territorial social ac-
tors, to the collection and to the narration of other contents. All in all, 
it is aimed to the disaggregation, regrouping and re-contextualization of 
the contents already present. Because the landscape, in its generative and 
sustainable meaning adopted in this paper, does not look like a picture but 
rather like a movie. It is a work in progress film (the critical use of new 
technologies can improve this process) that needs a project (script) and a 
director. But it is important to pay attention to this point: we are talking 
about a conscious (and shared) project and a collective director. Other-
wise, the risk (not just in the communication field) of a not completely 
aware use of new technologies is to be ‘remediated’ (Bolter and Grusin 
1999) by the new technologies themselves. They can become dispositif in 
the foucauldian meaning of sets of practices and elements both discur-
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sive and non discursive designed to cope with an emergency and to get 
a more or less immediate effect. They are special effects that, once the 
initial amazement is finish, have little or nothing to offer, both to those 
who cross the territory and its inhabitants. Or worse, they can open the 
way to an extreme commercialization (see the great difference between 
the original plans of the Internet pioneers and its current status). Or, to 
use an expression that Serge Latouche has borrowed from Serge Grun-
zinski, they can produce a colonisation de l’imaginaire.

Conclusion

The project has redefined the execution of strategies like Storytelling 
and Augmented Reality applying the generative communication para-
digm. Using such techniques to promote tourism and rural development, 
this program will change the way people view (and cross) regions such 
as Chianti. Territorial Networking. Another result obtained from this 
project is the creation of a territorial network stemming from the aggre-
gation of economic entities in both the institutional and cultural sectors 
of the region. Replicability. Additionally, this project has proven itself 
to be replicable in a wide range of territorial contexts.

Last but not least, this initiative can be applied to the subject of pil-
grimage, enhancing and strengthening the relationship between the typi-
cal usage of territories and their resources.

New technologies have always provided an opportunity for rural de-
velopment. By definition, the rural areas are low rate of technological 
development: Using water resources; Building houses; Ways of farm-
ing; Waste treatment; Creating energy; Building infrastructures; Im-
proving transportation; Using communication systems. But this is the 
misunderstanding we have witnessed in the emerging areas in the past 
(India, Indonesia, Korea, Nepal, Philippines, Thailand). These nations, 
in fact, suffered a devastating social impact of new technologies applied 
to rural development (Campbell, 1990). A synthesis that can also find as 
development without progress (Pasolini, 1975). The same mistake was 
transferred to the new communication technologies. In the Rural De-
velopment Programmes there are special issues oriented to creation (or 
enhancement) of communication technologies: the access to the commu-
nication network as a guarantee of rural development. As results: garbage 
of communication that pollutes the information system. Certainly, from 
the point of view of the development outright talking about the need to 
decrease (higher percentages of resources for the small part of the world 
population: Meadows et alii 1972; 1992; 2004) and the opportunity to 
move towards sustainability-oriented paradigms. Also from the point 
of view of ICT the sustainable communication is today more necessary. 
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What does sustainability in ICT means to us?
As part of our proposal we try to conceive (and practice) a communi-

cation that does not consume, but produces resources. It produces them 
in the simpliest way: identifying the hidden resources and giving voice 
to those players and knowledge stakeholders who are essential in the 
communication processes. But the generative communication paradigm 
(which refers to the principles of Toward Knowledge Society, Unesco 
2005) looks at all players as knowledge stakeholders. The paradigm of the 
information society (development) should be turned into a paradigm of 
a knowledge society (progress). It is in this framework that moves eve-
ry project of the CSL, even our proposal of generative communication 
for rural development. The San Casciano Smart Place project isn’t an 
exception. The main concept of the project provides a particular usage 
of communication technologies for Rural Development. All through 
the strengthening (or creation) of a Territorial Networking, obviously 
based on knowledge networking. What then proceeds from human and 
economic networking, towards the establishment of the conditions of 
possibility of a networking oriented to a socio-economic needs based 
on the elements of mutual knowledge. In this sense, the technology we 
have studied more thoroughly and we have best framed in last years is 
Augmented Reality (Communication Strategies Lab 2012), which is for 
us a communication strategy based on the technologies of geo-tagging: 
a strategy for using the technological means to bring the right connec-
tions in the right places, and just in time.
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Summary
This research proposes a comprehension of tourism as a vector in the process of 
social, cultural and economic rise of individuals and their communities and the 
promotion of equal opportunities. The experiment reported in this paper has as 
a research script the visitation to a social group of tourist interest of São Paulo’s 
coast, southeast region of Brazil. The script in question is a product of “Caiçara 
Expedições” in partnership with the “Ateliê Arte nas Cotas” project held in 
Cubatão, city located in the metropolitan area of   “Baixada Santista”. This pro-
ject is part of the “Programa de Recuperação Socioambiental da Serra do Mar “, 
which comes from a partnership between the Interamerican Development Bank 
(BID) and the Government of the State of São Paulo government through the 
Urban Housing Development Company (CDHU), the Forestry Foundation and 
the Environmental Police department. The essential purposes of the “Ateliê Arte 
nas Cotas” project are raising the self-esteem of residents and promote the con-
struction of a new community identity. Earlier in the twentieth century began 
the Brazilian industrialization process and in the 1920 started the construction 
of two major industries in this city: São Paulo Light S.A. Electricity Services and 
paper mill and pulp Santos Paper Company S.A., which began operations in 1932. 
This second, in turn, motivated the creation of the neighborhood “Fabril”, place 
of residence of employees of this company. Currently, the neighborhood goes 
through a study and planning process of urban regeneration, site restoration and 
architectural heritage. Within this universe of stocks, in 2011, the initiative to 
create the “Ateliê Arte nas Cotas” emerged. Students learn techniques of stencil, 
which consists of applying paint with rollers or sprays to fill a role with cast draw-
ing. This technique is applied and mosaics on the walls of houses at “Cota 200” 
community. In addition, are made shirts, calendars and cushions, which are sold 
and whose revenues are reverted to the project. Since 2013, “Caiçara Expedições”, 
a travel and tourism agency based in the nearby town of “São Vicente” offers a 
sightseeing tour of through the community. It is a community-based tourism ini-
tiative, in which the essence is the experience and the relationship of the tourist 
in contact with the local people and its place. This research is characterized as an 
exploratory case study, empirical, whose approach to data analysis is qualitative. 
It was conducted literature and document research. Additionally, it was made a 
participant observation through a site visit to the analyzed community. It was 
observed high adherence of the locals, both participating in the workshops as au-
thorizing the painting of their homes. It was possible to see the pride of residents 
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whose homes were colored by the project, especially because they began to re-
ceive visitors. It was concluded that, in this case, the script promoted by “Caiçara 
Expedições” helps people to appreciate the initiative of “Ateliê Arte nas Cotas” 
project, to promote local cultural identity and demystify and transform the local 
economic reality by tourism.

Keywords: Local based tourism, Social risen, Hospitality, Services.

Introduction

The present article relates the experience of tourism from the com-
munitary base entrepreneured by Caiçara Expedições in partnership with 
the project “Art in Cotas Atelier”, taking place in the city of Cubatão, 
in the Baixada Santista Metropolitan Region, coast of the state of São 
Paulo. The aim of the afore mentioned project is to raise the self-esteem 
of local dwellers and promote the building of a new communal identity. 
As described in this work, it is possible to verify that the cited actions 
happen in needy communities of Cubatão. The referred project is inte-
gral part of the “Socio-environmental Recovery Program for Serra do 
Mar”, deriving from a partnership between Inter-American Develop-
ment Bank (IDB) and the São Paulo State Government through CDHU 
(Housing and Urban Development Company of the State of São Paulo), 
the Forest Foundation and the Military Environmental Police. At to-
tal, the region bears 1.625,000 inhabitants, and Cubatão holds 125,178 
(IBGE, 2013). More especifically, the city was built on the foothill of the 
Serra do Mar, which originally served as a stopover for the people who 
accessed the Paulista Plateau. According to information from the Cu-
batão municipality (2013), to access the plateau, “in the beginning you 
followed the trail of the Tupiniquim indians. Then, through the Perequê 
River Valley (...). Later, Lorena’s paveway became the main way between  
the coast and the plateau”.

In the early 20th century, the industrialization process began in the 
country and, in the 1920s, the building of two large industries started: 
São Paulo Light S.A. Electrical Services and the paper and cellulose com-
pany Companhia Santista de Papel S.A. (later known as Companhia Fab-
ril de Cubatão), which began its operations in 1932. The latter motivated 
the creation of Vila Fabril, place of dwelling for the company’s workers.

Nowadays, the neighborhood goes through a process of study and 
planning for urban recovery interventions, local architectural patrimo-
ny restoration and professional qualification of local inhabitants, above 
all, through the implementation of the Technological Vocational Center 
(in its final building stage) in the city, educational grounds which aim 
at the professional qualification for inclusion in the local and regional 
work market.
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Within this universe of actions, in 2011, the initiative of the creation 
of the “Art in Cotas Atelier” came up. Students learn stencil techniques, 
which consist of applying paint with rollers, or spray cans, to fill a sheet 
of paper with a drawing which has been cut out. This technique and 
mosaics are applied on the walls of the houses in the Cota 200 neighbor-
hood. Besides this initiative, T-shirts, agendas and cushions are made, 
which are sold and whose profits are for the project.

Since 2013, Caiçara Expedições, travel and tourism agency, located in 
the neighboring city of São Vicente, offers a touristic tour of the com-
munal base, that is, which professes the experience and the relationship 
of the tourist in touch with the people of the area.

This research is characterized as an experience report. It is a explora-
tory study, whose approach of data analysis is qualitative. Bibliographi-
cal and documental research and participative observation were made.

The work was organized in three thematic topics, being the first 
about the co-existence and co-living in community, in which the tour-
istic activity and the relations of hospitality between visitor and visited 
are inserted. The main consulted authors were Grinover (2007), Yázigi 
(2001), Bauman (2003), Wall (1997) e Laraia (2008).

The second topic deals with the issue of corporate competitiveness 
with special emphasis to the tourism sector. For the formulation of this 
reference, authors as Ferreira (2006) and Laws (1998) were consulted. 
The third fragment presents, in addition to social, economic and en-
vironmental data about the city of Cubatão, the report of the visiting 
guide of the project “Art in Cotas Atelier”, developed in Cubatão. The 
formulation of the historic panorama of Cubatão had as main references 
Torres, Junior and Borges (2002). The visits of participative observation 
happened on April 20th 2013 and June 8th 2014. On these occasions the 
researchers had contact with voluntaries of the project “Art in Cotas At-
elier”, tourists (residents from the Baixada Santista Metropolitan Region 
itself ) and inhabitants of Cota 200.

Communitary base tourism: hospitality relations

For this research, hospitality is understood as the espontaneous in-
tention to receive well, the intentional or involuntary attitude of wel-
coming, protecting and serving the visitor, being it invited or not. 
Montandon apud Grinover (2007, p. 29) writes that hospitality “is not 
limited only to the offering of a restoring or housing, but to the estab-
lished inter-personal relation, which implies a social bond and solidar-
ity and sociability values”. It is possible to notice in this citation two 
essential aspects for the discussion around hospitality: “inter-personal 
relation”; and “social bond”.
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First, as the author suggests, it is possible to infer that if there is hospi-
tality relation, it must be personal, humane and, thus, never impersonal, 
which leads to, then, hostility. Likewise, if there is personal, direct re-
lation between visitor and visited, a bond, a social relation comes into 
existence, which leads invariably to a communitary relation, since the 
individual bears habitual elements – material and unmaterial. A reflex-
ion is then adequate about the scenarios in which the social phenome-
na previously presented happen, as proposed by Grinover (idem, p. 20).

The author states “the history of hospitality is the history of men, 
their meetings, their dialogues and everything that has been created to 
facilitate their approximation to their fellow neighbors”. It is believed that 
it is fundamental to discuss about the areas where such relations come 
about and – given the proposal of this study – the analysis of a manag-
ing experience in the field of communitary base tourism seems to be an 
enriching means for such.

The matter of charging fees to visit monuments of material patrimo-
ny, such as museum collections or even unspoiled natural areas has been 
discussed for a long time. The term “privatization” seems to be perceived 
in a misunderstood way and even its understanding is ideologically and 
purposedly dissonant.

Aiming at promoting the local culture, the traditions of the autoch-
thonous population and the regional folklore, public managers connected 
to fields such as tourism, leisure and culture, for example, tend to incur 
in this conceptual error. We must agree that the transversality of tourism 
imposes a relevant challenge in the sense of balancing interests (between 
public and private bodies) and consider conflicts (between receiveing 
communities and their visitors).

Hence, privatizing manifestations have been privatizing the public ac-
cess (whether it is local or not). The consequence tends to be segregation 
and creation of scenarios of rituals and even the landscape. It is about the 
conversion of customs in scenes, which, according to Bauman (2003, p. 
63), transforms the community in an “aesthetic generated by the [pre]
worry about the identity [...] which fosters the entertainment industry”. 
Antagonically, it is the marketing1 of the patrimony which makes it lose 
value for its meaning in the history or local identity and starts being val-
uable for it can be “sold” as a touristic attraction (Wall, 1997, p. 138). 
Tourism is based on consumption and space appropriation, privatizing 
some and recovering the public usefulness of others. 

1  Grivoner (2007 p.59), about the loss of the real meaning of hosting hospitality, sta-
tes that “the marketing of hospitality and hosting, being unable to be attributed as guilt 
among tourism professionals, doesn’t necessarily imply depreciation of this helpfulness. 
It’s true that the service to the customer and its financial exploitation are so imbricated 
one in the other, that it became impossible to break them apart”; 
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About this ambiguity, Barreto (2000, p. 34) claims that “renewal of 
whole neighborhoods for cultural and touristic consumption, especially 
in central or seaport areas of cities, have also been a way to allow con-
servation of historical buildings existing there”. In this sense, the look 
over such initiatives must be pondered and the proposition of projects 
has to comply with preceits of social sustainability (which demand lo-
cal base, communal participation and benefit distribution and mitiga-
tion of costs as well).

The issue is controversial. The need for protection, defense, seems 
clear. However, at the same time, these terms sound like distancing or 
lack of knowledge. The fact is that such administration must be financed. 
And which organization should do it? The Federal Constitution itself 
informs, in Section II: about Culture, in its article 216, that “the State 
will guarantee everyone full exercise of rights and access to the sourc-
es of national culture, and will support and incentivate the valuing and 
spreading of cultural manifestations”. Well, if the Magna Carta affirms 
that “will guarantee access”, ergo it preconizes that the before mentioned 
privatization ceases to be polemic and becomes inconstitutional.

The demand for eradication for the view of conservation of the cultural 
patrimony dissociated of its social use and the access of the population 
becomes evident. So, both the sense of citizenship and the sustainabil-
ity issue gain strength (CANTARINO, 2007). The problem appears in 
the harmony between the original hospitality [or conservation, in the 
case] versus its comercial exploitation (GRINOVER, 2007, p. 59). The 
attention to the recovery of  the historical patrimony has been positive, 
refining and valuing the growth of ethnic history and the representa-
tions of the past and present. Logically, it contributes for sustainability 
of the cultural tourism.

To counter the trivialization of the term sustainability and its princi-
ples, the “patrimonial education” is defended as a conditioning element 
of practices of trips with cultural motivation (CHIOZZINI, 2006). This 
author states that “patrimonial education is gaining prominence in dis-
cussions about historical patrimony and also finds fertile field within cul-
tural tourism”. In parallel, it is believed that proposals for environmental 
education, in the sense of education for the exercise of planetary citizen-
ship, may be of great value upon promoting the identification between 
the cultural historical patrimony and the society.

Laraia (2008, p.72) claims that “men have been spending great part 
of their history on Earth, separated in small groups, each one with its 
own language, its own world view, its customs and expectations”. In this 
sense, Bauman (2003, p. 9) points that “a collectivity which intends to 
be the incarnated community, the achieved dream, and (in the name of 
all the wellness which this community supposedly offers) demands un-
conditional loyalty and treats everything which falls short of such loyalty 
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as an unforgivable act of betrayal”. The author promotes an interesting 
differentiation between a grouping (which is called collectivity) and a 
community (in the sense of identity, bond and complicity).

Another very pertinent element within this question is diversity, in 
its most ample understanding. Trigo (2009, p. 144) states that

The alternative segments [communities] form exactly pluralisms and the 
diversity in post-industrial democratic societies, with their tribes, eth-
nicity and groups with varied interests and behaviors. 

Most especifically, juvenile groups tend to bond more to judge-
ments, since their members are, normally, more nonconfident and do 
not have social references. In this sense, Levisky apud. Uvinha (2001, 
p. 38) writes that

In groups of young people, in common is the fact that all of them are 
seeking something, that is, they are seeking for themselves [...], in the 
group, some are similar to others and that conforts them; one is a model 
for the other; they suffer from similar anguish and it is in the lack of defi-
nition that they find themselves; within the group each one is searching 
for themselves, and the group as a unit exists in this sense; the meeting 
aims at, before anything, to outsource the own thoughts and confront 
them with the rest.

According to Yázigi (2001, p. 46), “building an identity, that is, giv-
ing them a shape, is to legitimaze the own life, because it is the shape that 
brings fundament to existence”. In the same sense, Laraia (2008, p. 68) 
points that “we can understand the fact that individuals who form differ-
ent cultures can be easily identified by a series of characteristics, such as the 
way of dressing, acting, walking, eating, not to mention the evidence of 
such linguistic differences, the fact of most immediate empiric observation”.

This “series of characteristics” is the “shape” to which Eduardo Yázigi 
refers, corroborating the elements of identification risen before.

Especifically about the idols, Bauman (2003, p. 66) points that “idols, 
we may say, were custom made for a life sliced in episodes. The commu-
nities which form around them are instant communities for immediate 
consumption – and also completely dischargeable after used”. Fact which 
does not discharge the identity among members of the group, neither the 
shared emotional bonds. No matter how ephemeral the community, it 
will have been intense while it kept its purposes.

Laraia (idem, p. 67) believes that “men from different cultures use different 
lenses, and, therefore, have diverging views of things”. It’s interesting how 
the author synthesizes in an opposite way the view of the harmonic coex-
istence. Reflection about the subject is complex, because the scenario diver-
sity is ample – from the geographic point of view – and it is going through 



951 TOURISM AS A VECTOR FOR SOCIAL, CULTURAL AND ECONOMIC RISEN

a process of homogenization – whilst globalization eliminates singularities. 
The same author writes that it is about a “type of behavior standardized by 
a system”. System which is convenient to be called liberal capitalism.

The diverse social groups develop codes among their participants. The 
same author also writes “the coming of a stranger in certain communities 
may be considered as social order rupture, or supernatural” (Ibidem, p. 73). 
Culture is made up of systems of symbols which interact among themselves, 
entailing contemporary dynamism. Upon retaking reflections about hos-
pitality, it is possible to observe that, according to Grinover (2007, p. 36),

The hospitality gesture is, at first, the one which places aside latent hos-
tility to any hospitality, even if, in its own functioning essence, hospi-
tality has, by necessity, to keep the foreigner as such, that is, “keep the 
distance” to preserve its identity.

According to this line of thought, the author highlights “hosting” as 
a way of materializing the so-called hospitality, and defines it as “the set 
of behaviors [...] to succeed in approaching [...] quality human relation, 
with the goal of satisfying its curiosity, its needs [...] and in the perspective 
of developing and estimulating [...] tolerance and understanding among 
human beings” (Idem, 2007, p. 60).

Commenting on the building of the identity of the communities, 
Yázigi (2001, p. 47) points that “it should also be an art for it redefines 
our relations with other people, groups, places, things [...]”. We must 
highlight the calling of the author for the term “places”. This theme will 
be approached ahead, that is, the perception and connection between 
the values of a certain community and the space in which their relations 
happen. Pinto (2003, p. 5) writes that “as human activity, it is necessary 
to consider it [the communication] integrated to the cultural processes 
and, to study its evolution, it is not possible to detach it from culture”. As 
the comunication / behavior connection, we refer as agent of strength-
ening of the existing bond within each social group. So, even though 
belonging to a community is reaching social plenitude, Laraia (2008, p. 
80) affirms that “the participation of the individual in its culture is al-
ways limited; no one is able to participate in every element of the cul-
ture”. It is relevant to register that the author does not make reference to 
the motivations of each being, but it is inferred that such participations 
are genuine and of free will. Without effective participation in the in-
ner processes of the group, the sense of belonging and efectivity of that 
community disappears, which neuters its bonds to their original place. 
It is worth pondering about the spontaneousness of the cultural manifes-
tations, because from the moment in which a bond is “forced” to exist 
and to remain live on, it is believed that it stops being genuine. Accord-
ing to Ayala and Ayala (2002, p. 63), “a cultural manifestation stops be-
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ing popular, becoming institutional, even if it has been very widespread 
previously in subaltern segments of the population, when their producers 
start depending, for its accomplishment, of a public or private entity [...]”. 
Still about hospitality, it is opportune to affirm that today this segment 
has been structuring because of its commerce. Commercial hospitality, 
that is, businesses connected directly to accommodation, feeding, en-
tertainment, transportation and leisure, institues a paradox in light of its 
history, because in essence it is free, spontaneous. (GRINOVER, 2007, 
P. 57). Interferring directly or indirectly in the sense of keeping a cer-
tain tradition or manifestation is acting for the extinction of the emotion 
and affection which characterizes the proposed “bonding”. About the 
spontaneousness in keeping certain community, honoring the commit-
ment hereby established, Bauman (2003, p. 62) makes some reflections:
• The community, whose uses and principles are confirming, by the 

power of the number, the property of choosing and lending part of 
its gravity to the identity to which it confers “social approval”, must 
bear the same traits;

• It must be and remain flexible, never exceeding the level “until fur-
ther notice” and “while it is satisfactory”;

• Its creation and desmantling must be determined by the choices made 
by those who compose it – for its decisions of firming or withdraw-
ing its commitment.;

• In no case should the commitment, once declared, be irrevocable: the 
bond constituted by the choices should never harm, not even prevent, 
additional and different choices. 
It is intriging how the term “flexible” shows up so many times. And 

who is the individual that will define the levels of flexibility? As in the 
debate about the idols and the ephemerity of the communities, it is 
asked: which members must opine for the creation or desmantling of the 
group? What about the ones who want to remain firm on the proposal? 
Do they keep having legitimity? It seems, according to the author, the 
commitments would not harm the roles played by people from outside 
the community life. As we could see, the estabilishment and consolida-
tion of the identity and bonds is made, above all, through communi-
cation, whether it is body, written or even language. So, the following 
topic proposes reflections about entrepreneurial competitiveness buoyed 
by precepts of sustainability.

Experience report: visiting tour to the “Art in Cotas Atelier” 
project

The “Art in Cotas Atelier” project is part of the “Socio-environmen-
tal Recovery Program for Serra do Mar”, deriving from a partnership 
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between Inter-American Development Bank (IDB) and the São Paulo 
State Government through CDHU (Housing and Urban Development 
Company of the State of São Paulo), the Forest Foundation and the Mili-
tary Environmental Police. The visiting tour to the “Art in Cotas Atel-
ier” was idealized and formatted by Renato Marchesini, Tourist Guide 
and Project Director of Caiçara Expedições, Travel and Tourist Agency 
located in the neighboring city of São Vicente. Upon going down the 
Serra do Mar, the professional came about special colorfulness on the 
houses, walls and parks at Cota 200, a resident community on the foot-
hill of Serra do Mar. The idea for formatting a visiting tour to the place 
came from the preception of this urban intervention – not very known 
until that moment – made by the students of the Atelier, still in its ini-
tial operational phase. Marchesini believes “tourism with communitary 
bases is a proposal which benefits local families, not only economically 
but also in terms of self-esteem. So, besides knowing touristic spots from 
Cubatão, the visitors may take part in a class to learn the stencil tech-
nique, which is used by the students to create the drawings on the walls 
and squares in Cotas through the combination of colors and patterns.

According to Fernanda Saguas Tresas, project coordinator, “it will be 
of tremedous joy to show the social work made in the parlors and on the 
other projects in the neighborhood. Including the Cota neighborhoods 
on a tour in Cubatão is something incredible and different2”. The tour 
is characterized for its rich natural historic archtectonic cultural social 
and local patrimony.

The visit to the headquarters of the project includes a presentation 
about the initiative, its artistic interventions on the Cota 200 commu-
nity and a practice class. Thus, besides the project itself, Vila Fabril, 
Largo do Sapo, Cruzeiro Quinhentista and Anilinas Park are visited. 
Additionally, people can see along the way: Serra do Mar State Park / 
Itutinga-Pilões Nucleus, Henry Borden power plant and the industrial 
complex of the city.

It is interesting to cite the acceptance of the project. Mrs. Lúcia Geor-
gina Moura (local businesswoman) says: “I loved the coloring of my busi-
ness, and the neighborhood is more joyful and with high spirits, that is a 
very nice initiave”. In the same sense, Mrs. Fátima Maria Costa (project 
student) points that the project “helps to make a slum, [which] is a little 
piece of us in these drawings. Things look prettier”.

The tourist Marli Cuzzo, after observing the paintings, the surround-
ings, the community and the landscape, affirms that “It is the first time I 
visit a community, a slum iself, I confess I was afraid, but I changed my 

2  Idem.
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concept completely, I found it interesting, beautiful3”. In terms of quan-
titative results, it is possible to verify that until 2013, more than three 
thousand dwellers of the locality have already joined the classes freely of-
fered by the “Art in Cotas Atelier”. Additionaly, about 60 people gradu-
ate in the “Intervention in Urban Art”. Besides that, we highlight that 
the implementation of projects like this contribute for urbanistic, socio-
economical, environmental and cultural sustainability of the interven-
tions promoted by CDHU, because the work is anchored in principles of 
building the preliminary social pact as subside and support to urbanistic 
physical intervention and communal organization with local development4.

Final considerations

The development of the tourism on the communitary base of Cu-
batão configures as an element of marketing differentiation both for the 
image of the city and the travel and tourism agencies which work with 
this tour. At the same time in which competition among touristic des-
tinations increase, the fight for clients among touristic service providers 
increase as well. Thus, providing new managing, operational and pro-
motional models for touristic products is essential. It is relevant to state 
that visiting to the Cota 200 community tends to strengthen bonds, aid 
to change the image people – visitors and residents – have of the city 
and the community, and may help the maintenance of life quality of 
the local population since it attracts investments and local consumption. 
The “Art in Cotas Atelier” Project is part of a wide regional socio-en-
vironmental recovery program, in this sense it may also establish new 
relations and strengthen already existing communal relations in other 
similar communities. The work was organized in three thematic topics, 
being the first one about coexistence and living as a community, where 
the touristic activity and the hospitality relations between visited and 
visitor are inserted. 

The second topic was about the matter of entrepreneurial competi-
tiveness with special focus on the tourism segment. On the third frag-
ment a historical fragment and socio-economical data about the city of 
Cubatão were presented, alongside the experience report of the visiting 
tour to the “Art in Cotas Atelier”.

As results, it was possible to verify that there is high adhering levels 
of local inhabitants, both taking part in practice courses and authorizing 

3  Idem.;
4  Diário do Litoral. Cubatão entra no roteiro do Turismo Comunitário. Available 

in < http://www.diariodolitoral.com.br/conteudo/9351-cubatao-entra-no-roteiro-do-
turismo-comunitario >. Acessed on June 16th, 2014.

http://www.diariodolitoral.com.br/conteudo/9351-cubatao-entra-no-roteiro-do-turismo-comunitario
http://www.diariodolitoral.com.br/conteudo/9351-cubatao-entra-no-roteiro-do-turismo-comunitario
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the painting of their houses. As seen, until 2013, more than three thou-
sand dwellers of the locality have already joined the classes offered for 
free by the “Art in Cotas Atelier” project.

Moreover, about 60 people graduated in the “Intervention on Urban 
Art” course. Still, it was possible to verify the pride expression of the 
inhabitants whose houses were colored by the project, above all, because 
they started receiving visitors.

We conclude that, in this case, the tour promoted by Caiçara Expe-
dições aids to value the people and the initiative of the project “Art in 
Cotas Atelier”, promote the local cultural community and to demistify 
and transform the local socio-economical reality through tourism.
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